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American interior
design techniques
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<Meridian Valley Country Club>
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DETA:
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DETA:

SEZME: $744,950~ (¥ 1B1F5~)
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<Norman Grier Field>
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<Bonney Lake Ramber>
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<MainVue Homes @Black Diamond >
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<MainVue Homes @Black Diamond>
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<Bellevue
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1 bedroom
1 bathroom

2024 tax: $2,299

1 parking space,
#103

680 sf

Gohn L.Scotf

REAL ESTATE

SCAN TO VIEW ONLINE:

] SOPHIAS@JOHNLSCOTT.COM
SOPHIAS.JOHNLSCOTT.COM
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SOPHIA TSAl
425.246.3380

346109 OFFERED AT $285,000

This beautifully updated ground-floor one-bedroom,

one-bath condo is located in the Bellevue Highlands -
community. Recent upgrades to the complex include = i
new siding, roof, and double-pane windows, ensuring
a modern, energy-efficient living environment. The
unit features an open floor plan with a kitchen
equipped with granite countertops and stainless-
steel appliances. Amenities include an outdoor pool,
cabana, and tennis courts. With no rental cap, this
home offers excellent flexibility for potential investors.
The condo has easy to access local parks, trails, and
major highways (520/405), making commuting a breeze.
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05. American real
estate market
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Impact of Buyer Viewing a Staged Home

100%
« Eighty-three percent of
e buyers' agents said
staging a home made it
easier for a buyer to
visualize the property as
a future home.

80%

60%

* Buyers' agents identified
that staging would

£0%

20%

positively impact the
home value if the home
was decorated to a
5% buyer's taste (32
percent), and buyers

Easierto  Will positively More willing More willing will Are more were more wi"ing to
visualize impact home to walk to overlook negatively suspect of
property as value if home  through other impact home home walk th rough a home
future home decoratedto home they property value if home features they saw online {31
buyer's taste saw online faults decorated
against percent).
buyer's taste

0%
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Percentage Change in Dollar Value

That Sellers Receive

Staged home had a negative impact I 1%
No impact on dollar value _ 30%
staged home has increase of 1% to 5% [N 12
Staged home has increase of 6% to 10% - 10%
Staged home has increase of 11% to 15% - 5%

Staged home has increase of 16% to 20% I 1%

Staged home has increase of more than

20% I 1%

Notsure | 3¢

0% 20% 4£0%

HAT: National Association of REALTORS®Research Groupl2025 Profile of Home Stagingl

When staging a home, 19
percent of sellers’ agents
reported an increase of ong
percent to five percent of the
dollar value offered by buyer:
in comparison to similar
homes.

- Ten percent of respondent

stated that staging a hom
increased the dollar value
offered for the home betwee
six and 10 percent.

Only one of the respondent
reported that staging a ho
had a negative impacton t
home'’s dollar value offered.
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Impact of Time on Market

Greatly

increase, 4% Slightly

Don't know, increase, 9%

21%

Does not
impact time
on market, 17%

Greatly
decrease, 19%

Slightly
decrease, 30%

HAT: National Association of REALTORS®Research Groupl2025 Profile of Home Stagingl
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* Thirty percent of sellers’

agents stated that there
were slight decreases in
the time on market when
the home was staged.

Nineteen percent reported
that staging a home
greatly decreased the
amount of time the home
was on the market, while
17 percent stated that
staging a home did not
affect the time on market.

Only four percent of
respondents reported that
staging a home greatly
increased the time a hom
was on the market.
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06. Purchase items
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FUTURE PROSPECTS

HART IR—LRT—I T %&H7zVRIIC,

KETIEI—II MBS RT—I VT EREUWVEZEANHZN, BATIEELEATVaJikVWEDERE
DIBFRHEL,

BARICHITRREAIZIRT—IITRDEINT LD,

[BAT. h—ALRT—I VT EYEVYRICIZEIR]TDICIE. E 2RI RCEFOEREEEXICS /4.
MR—LRAT—=I T NFTmNBULKAI THDEVNDXLICETERETDINENH D,

TORIAZTD? = ABESEXRCAITLZEIFT—RE £EFvS/NOFELILK



SUMMARY

MR—LRT—I2TD g L - K IED

=:zh 3 WA
BB =B BRE RS SHOBEFAIENES




Q&A

As, SAMANTHA

HOME STAGING




	スライド 1: Seattle Report
	スライド 2
	スライド 3
	スライド 4
	スライド 5
	スライド 6
	スライド 7
	スライド 8
	スライド 9
	スライド 10
	スライド 11
	スライド 12
	スライド 13
	スライド 14
	スライド 15
	スライド 16
	スライド 17
	スライド 18
	スライド 19
	スライド 20
	スライド 21
	スライド 22
	スライド 23
	スライド 24
	スライド 25
	スライド 26
	スライド 27
	スライド 28
	スライド 29
	スライド 30
	スライド 31
	スライド 32
	スライド 33
	スライド 34
	スライド 35
	スライド 36
	スライド 37
	スライド 38
	スライド 39
	スライド 40
	スライド 41
	スライド 42
	スライド 43
	スライド 44
	スライド 45
	スライド 46
	スライド 47
	スライド 48
	スライド 49
	スライド 50
	スライド 51
	スライド 52
	スライド 53
	スライド 54
	スライド 55
	スライド 56
	スライド 57
	スライド 58
	スライド 59
	スライド 60
	スライド 61
	スライド 62
	スライド 63
	スライド 64
	スライド 65
	スライド 66
	スライド 67
	スライド 68
	スライド 69
	スライド 70
	スライド 71
	スライド 72
	スライド 73
	スライド 75
	スライド 76
	スライド 77
	スライド 78
	スライド 79
	スライド 80
	スライド 81
	スライド 82
	スライド 83
	スライド 84
	スライド 85
	スライド 86
	スライド 87
	スライド 88
	スライド 89
	スライド 90
	スライド 91
	スライド 92
	スライド 93
	スライド 94
	スライド 95
	スライド 96
	スライド 97
	スライド 98
	スライド 99
	スライド 100
	スライド 101
	スライド 102
	スライド 103
	スライド 104
	スライド 105
	スライド 106
	スライド 107
	スライド 108
	スライド 109
	スライド 110: Q&A

